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A letter 

First impression in any 
situation, the face defines, 

without a doubt, one of  the 
main physical characteristics 

of  any person. Eyebrows, 
chin, nose, mouth, eyes; a set 

of  elements whose beauty 
depends on the subjectivity 

of  the human being. But let 
us go further and discover, 

in a less superfluous way, 
what personalities hide 

behind the faces that 
MADE NOW reflects in 

this volume.

Ode to the Faceas an 
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“Skins change, skins get surgery, they trans-
form; physical appearance is nothing.” A few 
weeks ago, I was surfing my Netflix account 
to find Eduardo Casanova’s debut film, Pieles, 
in which a magnificent Candela Peña intones 
the words that open this paragraph. Too deep 
considering the fact that they appear in a me-
dium that is framed in the most superficial of 
industries, do not you think? Well, let’s see

Diversity is the key. We are looking for skins 
that have something to say regardless of their 
origin, color, age or size. Fashion is changing —
perhaps at a pace not as fast as you would ex-
pect, but it is changing— towards a much more 
open, diverse and tolerant sector: racial faces 
like Adwoa Aboah or unique like Winnie Har-
low, model with vitiligo (both nominated for 
best model of the year at the British Fashion 
Awards for the second year in a row!); faces of 
measures that deviate from the regulatory canon like those 
of Candice Huffine or Ashley Graham; eternal faces as the 
one of Carmen Dell’Orefice, active to its 83 years.

This is not an empty argument; not at all. As one of our wri-
ters, Susana Martín, writes: “beauty sometimes bores; per-
sonality wins the battle.”

For our twenty-second delivery we wanted to bring to-
gether different types of faces, those with stories to tell 
about past in Olympus, restless present and uncertain fu-
ture. Such is the face of our cover star, Brandi Quiñones, 
an icon of international fashion during the 90’s along with 
the whole supermodel army that conquered the catwalks, 

portrayed for our pages by great photogra-
pher Joseph Lally. Also, the faces of Esther 
and Nazaret Batista, the twins-of-the-mo-
ment that join the clan of the siblings like 
Ruth and May Bell or Lia and Odette Pavlo-
va. Likewise, Federico Dorcaz, an Argenti-
ne model that is completely away from the 
empty stereotype that we perceive from 
young models nowadays.

We also have Nuria Sardá, the leading face of 
his father’s company, one of the most valued 
in homeland fashion; or Carmen Baudin, at 
the head of Harina Madrid, the leading bu-
siness in terms of healthy eating in Madrid.

You see how all our faces do not stay on a 
single facade, but share a common characte-
ristic: skins, skins that speak, skins with tra-
jectories that we advocate in a number full of 

singularities that make them, each and every one of them, 
unique, of course.

Oh, I almost forgot. Undoubtedly, the two most important 
faces of this issue 22.

On the one hand, those of the members who make up the 
MADE NOW family, those who, page by page, create the 
story as a whole.

On the other hand, you, our readers. Like the skins of the 
entire cast of Eduardo Casanova’s Pieles, our story changes, 
in this case, with the interpretation that each one of you is 
capable of making of our work.
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New York always sets the scene for me and this year 
was particularly exciting as more designers than 
ever before sent stunning plus size models down 
their runways, and for the first time ever, Torrid 

was included in the main show line up with their epic plus 
size collection. Let’s hope the trend for inclusive fashion 
that represents women of all shapes and sizes is here to stay 
and not just a fad.

London was up next, and although it was a chilly week, 
the capital’s status as THE hub of fashion creativity means 
London Fashion Week is impossible to miss. Everyone was 
there, including the big names such as media mogul Anne 
Wintour, front-row (FROW) fashionistas like Olivia Palermo 
and the Delevingne sisters, the best of iconic British desig-
ners such as Burberry or ground breaking Dilara Findikoglu, 
and of course, last but not least, the army of celebrity super 
models of the past, present and future! I was honoured to 
catwalk for Tugcan Dokmen’s fabulous show. It’s amazing 
to see the growing trend of designers putting middle aged 
and even older aged models on the catwalk, and the Turkish 
designer really is fantastic so I couldn’t say no! I was also 
happy to be asked to pick an up and coming designer to 
introduce at the event at ME London Hotel. And it was with 
great pride that I introduced Sedomir Rodríguez de la Sierra 
to the British public; especially after seeing the success of 
my nominee from last year, Pedro Palmas, who was asked to 
showcase in his own right this year.

In contrast to chilly London, Milan was blazing hot. For me, 
Italy is all about material and as I am a touchy-feely kind 
of person, it’s always really exciting for me to attend the 
accessory presentations that run at the same time as the 
main shows. Being able to interact with pieces by designers 
like Coliac, Alessandro Enriquez, Vic Matié, Chiara Ferragni, 
Baldini… It is always a real highlight for me. And then there 
is always WHITE MILANO, which seems to be growing from 
year to year.

Finally, we ended the month in Paris, which is always a deli-
ght and fuelled by endless cups of coffee and croissants to 
keep one going! Paris is still where the professionals end up 
buying. Thank God for European data packages which let 
you use your Wi-Fi everywhere and anywhere. It really kept 
me sane during the Paris week, and although I would have 
liked to have caught a couple more shows, I still got some 
fabulous surprises such as the DROMe show and some of 
the new world designers at Oxford Fashion Studio’s. Dem-
na Gvasalia for Balenciaga was fabulous and almost gothic, 
with punk tartans and innovative layering. It was particular-
ly great to pop in to see Canary designer, Aurelia Gil, who 
always fills her books with orders at Paris Sur Mode.

And then of course finally, fashion aside, it’s always amazing 
to see friendly and familiar faces, the faces of friends who 
I have worked with in the industry for so long, the faces of 
the fashion scenes crème de la crème and the faces of all 
those fabulous designers who’s work we all follow with an-
ticipation.

Fashion Week season is over and I finally have a second to 
breathe. But before I move on to the next fashion adventure, let’s 
take a moment to reflect on the month that has passed and the 
trends that rocked the runways of New York, London, Milan and 

Paris for next Spring.

By Ms Castro Rides

Fashion Week Revisited

ashion Diaries
by Ms. Castro Rides

F
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lways threeA
Yolanda Castrodá

by

Chapter 11

SORRY

“Thank God it’s Friday!”, Julia says.

“Today I will say sorry to Emilia”, she thinks, “I must tell her 
I went to the cemetery. I need to get rid of that. Tonight, I 
will meet Marta and Susana, I hope Marta tells me what’s 
wrong with Jorge.”

“I would like”, she keeps thinking, “to meet again with the 
boy that was following us and talk to him. He went running 
when he saw me. Why would he be following us?”

She looks at the clock and realizes who late it is, she must 
go and meet Emilia. She drinks her coffee, dresses up and 
goes out quickly.

While she is walking, she repeats how she will tell Emilia 
that she went to the cemetery; just thinking about it feels 
embarrassing.

“There she is”, Julia says.

- Hi —Julia greets, shyly.
- Hi, honey! So strange you came late, I thought you were 
not coming.
- Being honest, I overslept, I jumped from bed when I reali-
zed what time it was!
- No worries —Emilia comments—, today I have more free 
time. I will go home later, it is right there —she points at 
the house—, to get some memories. If you want, we can be 
together more time.
- Yes, of course —Julia answers immediately.
- So, tell me, honey, how is everything going?
- Good, yeah, I think everything is o.k. —Julia gets nervous.
- Is anything wrong? —Emilia asks worried.
- Well, I just wanted to tell you… —Julia is even more ner-
vous.
- Yes, my dear.
- Last Friday, after we met, I went…
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Emilia interrupts her:

- To the cemetery.

Julia is surprised and asks:

- How do you know?
- I supposed you would do that.
- I’M SORRY, I’M SO SORRY —Julia repeats again and again.

Emilia cuddles Julia.

- Don´t worry, honey. I would have done the same, it is logic, 
you were curious. We people are like that, is innate.
- So, you are not angry —Julia does not understand the si-
tuation.
- I have no reason for that, my dear. I would have done the 
same.
- I’M SORRY —Julia apologizes one more time.
- Don’t worry —Emilia smiles—. I imagine the name amazed 
you, I know you found the red rose.
- Yes, I found it —Julia gets nervous again—. The name sur-
prised me a lot, I think everything is so strange, so many 
coincidences…
- Well, I don’t know what to say —Emilia looks to the other 
side—. It is life, maybe you and I have met for some reason, 
don’t you think so?

Julia, staring at Emilia, answers:

- Yes, I’m starting to feel like this.
- Why are you looking at me like that, honey?
- I think you are the key to all these —Julia says—, there is 
something you are hiding.
- Hahaha —Emilia cannot help laughing—. There are lots of 
things I have not tell you, my dear; I told you I would do 
some day.
- When? —Julia ask, desperately.
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Emilia, smiling, answers:

- I will, really soon.
- Well, o.k.
- I have to take some things from home, some portraits and 
my diary. Do you want to come with me, honey?
- Yes —Julia’s answer comes immediately.

They both walk to the house which is nearby

Emilia cannot hide her feelings when she comes into what 
was her home two years ago.

- So, this is my house, honey.
- It is so beautiful —Julia comments.
- I’m glad you like it.

Julia is amazed. She cannot stop staring at everything in 
the house. The number of portraits all over the place calls 
her attention. “So pretty!”, she says when she sees younger 
Emilia.
 
After a long time there, Emilia’s daughter comes to drive 
her home. Emilia and Julia exchange phone numbers. Once 
again, they say goodbye and speak about meeting the fo-
llowing Friday.
 
Julia has come back home and she is making a salad for 
lunch. She cannot help thinking about Emilia. She didn’t tell 
her anything else so she is intrigued.
 
“Maybe”, she thinks, “Emilia wanted me to know her affair’s 
name and that’s why she gave me so much information.”
 
After lunch and some work, she gets ready to go for dinner 
with her friends; they will come and drive her.
 
Someone knocks.
 
“There they are”, Julia murmurs.

- Hi, Marta! Hi, Susana! How are you? You look so pretty 
tonight.
- It can’t be me —Susana comments—, puking all day.
- Yes, you look pretty, very pretty —Julia answers—; it is nor-
mal when you are pregnant.
- Marvelous —Susana replies, ironically.
- Enough, Susana —Marta says, angry—, don’t do this.
The three friends go to a famous restaurant in the city.
- Why don’t we sit outside? —Marta suggests.
- O.k. —Julia and Susana answer at the same time.
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After ordering and while waiting:

- Marta, can you tell me what’s wrong with Jorge? —Julia 
cannot wait.
- Well, Jorge —Marta answers— is behaving strangely.
- I don’t understand —says Julia, surprised—, what do you 
mean “strangely”?
- Yeah, what do you mean? —Susana repeats.
- He does not call me, he is distant when we meet…
- And? —Julia answers, intrigued.
- Well, I think he does not like me anymore —Marta lows the 
level of her voice.
- How that he does not like you? Bullshit! —Julia comments.

Susana is listening at every single part of the conversation, 
but she asks:

- Marta, what do you mean with all that?
- Well, I mean… —Marta is really nervous— I know she like 
another person.

Julia and Susana answer at the same time:

- Who?
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Nuria

What changes do you appreciate in the brand? I mean, 
from Jackie Kennedy wearing a mantilla in the Vatican 
to Joana Sanz in lingerie during Madrid Fashion Week… 
Do you have the same philosophy, even with so different 
products?
Yes, of course. That the key point. It is society that has chan-
ged a lot since then. We must know how to evolve with it as 
to not lose the essence that characterize us, our own per-
sonality.

It has been more than a decade since Andrés Sardá be-
came international. Are the clients the same outside and 
inside our borders?  How do you define the Sardá wo-
man?
We began with that project in the 80’s. We always thought 
that European clientele was something natural for us, so we 
went for it. The Sardá woman is exactly the same in every 
country, but there are significant differences when it comes 
to choosing the colors or prints for swimwear, or regarding 
glitter for underwear. The Sardá woman appreciates the litt-
le details, quality and fashion. She has her own criteria, is a 
working woman and is delicate with her lingerie.

Interview to:

By Daniel Albericio

Creative director at Andrés Sardá

Sardá
Against general beliefs, during the 60’s Spain recives Andrés Sardá’s 

high-quality lingerie “with illusion, expectation and incredulity”. 
Their clientele is pleased with the products as Nuria Sardá, current 
creative director, that was “something totally different from what 

they were used to”.
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One of the biggest trends last season was that of showing 
the lingerie —the bra itself— over tees and blouses. Style 
trick or Superman-like attempt that will be forgotten?
That trend of showing the lingerie is cyclic. We love it, of 
course! It makes our pieces shine and be noticed.

Fashion productions so gigantic as the Victoria’s Secret 
Fashion Show are sometimes shaded with not-so-positive 
comments on the quality of the pieces shown on the 
runway. For Spanish fashion, Andrés Sardá could be 
similar in the sense that it creates highly elaborated 
shows, with the characterization of every single model, 
for example. Is it better to advocate for a powerful and 
recognizable image or, on the contrary, to work on a 
faultlessly finished product?
For us it is not just one thing or the other. We look for 
perfection in everything we do. Design, fabrics, patterns, 
sewing, sales, attention and image. Every single pice must 
be coherent with the philosophy of the brand!
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“The Aspirant”, next Spring 2018 collection, shows the 
career of a young actress who looks for becoming the 
ultimate Hollywood diva and who, finally, achieves her 
goal and turns into a red-carpet sensation. Why such a 
big story for the show?
We love that feeling of creating a story with our collection 
and producing an amazing show for the audience to enjoy it. 

On the runway, Hiba Abouk; the fur, by Santiago de 
Palacio; jewelry courtesy of Rabat. In MADE NOW we 
think that surrounding yourself with the best team 
possible is the key to success. Is it the same in a brand 
such as Andrés Sardá?
For sure! We also think it is the key to success; the best 
people in every area who work passionately as they do what 
they love. If there is no passion, results are not that good. It 
a real luxury working with our team.

And finally, swimwear, of course. The name of Esther 
Williams sounds as the main inspiration for next 
Summer. It may be obvious, but why such a cinema icon 
as a muse? What aspects of her career can be translated 
into your brand?
We did not mean so much… It’s just that we loved that 
feeling and aesthetics from Bathing Beauty (1994).
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It is true that, far from breaking stereotypes, hurricane 
Moss came with new ones, even worst. It was impossible 
being a mature woman and big hips were the worst of 
sins. Other names such as Nan Goldin or Davide Sorrenti 

fed the new trend and fashion magazines were filled with 
sleepy teenagers. 

Being handsome was not enough: you had to be cool (and 
drug addict, too). In a not-so-cool way, the heroin chic de-
cades were gone, but now we are tired again of those cold 
beauties coming from Eastern Europe. In this issue devoted 
to faces, my idea is talk about controversial ones, strong fa-
ces that transmit and make you think about the meaning of 
beauty.

Slick Woods (Simone Thompson), new face at Moschino, 
is in the antipodes from the traditional concept of models. 
Shaved hair, big teeth-gap and loads of tattoos on her body. 
Her attitude and personality are so strong that Madonna 
herself loves her. Her Instagram is cool, but it is something 
fresh, far from over production. Her style is unique and her 
positive and rebel attitude is contagious.

Melanie Gaydos is a heroine, a powerful woman. She suffers 
from ectodermic dysplasia and has raised from her worst 
times, receiving all the applauses on the runway. I cannot 
imagine the suffering in a life of solitude marked by rejec-
tion, but she has turned the situation and made her unusual 
image her trade mark, being the standard bearer of a fight 
against stereotypes. She is so humane and sincere in her in-
terviews that it is impossible looking at her without wanting 
to know more about what she is telling.

In July 1990, a cover changed beauty forever.
When Corinne Day published “Third Summer of Love”, at The Face, occidental 

fashion standards were shaken. Kate Moss had arrived in fashion with her rabbit 
smile and not-so-much energy. With messy hair, freckles and wearing Birkenstocks, 
that teen replaced fashion goddesses and aerobics were immediately old-fashioned.

By Susana Martín

Shaun Ross is an African-American albino model who has 
seduced international publications since 2008, and also 
pop artists such as Beyoncé, Lana del Rey or Katy Perry. His 
photogene is evident and his attitude is hypnotic; moreover, 
Ross is a true activist. His movement “In My Skin I Win” is 
nowadays an organization which fights against the intimi-
dation “different” people suffer. He has succeeded but she 
does not forget those who anonymously fight that hostile 
reality: “If one feels self-confident when they look in the mi-
rror, negative comments does not feel so rough”.

Maybe her face does not break any standard as she fulfills 
what one could think of a “beautiful woman”, but I wanted 
to write about Andreja Pejic, a Yugoslavian transgender 
model. Her blonde hair and her eyes seduced the industry 
when she still was Andrej; big names in photography wanted 
him for his beautiful and unique androgyny. But Andreja did 
not have enough, she wanted to transform her body to be 
who she really wanted to be, to express herself as a woman. 
It could have been easier to keep working with that gender 
ambiguity she had, but that was not her reality; Andreja fa-
ced every rumor and reassigned her gender. 

As we said at the beginning, there ae lots of theories on 
beauty, but not everything is true. The concept varies, de-
velops and goes back constantly; it is subjective and, most 
of all, it sales. However, what captivates is personality, so-
mething that is called attitude in fashion. Something cool is 
inimitable, it is genuine and makes us want more and more.

Third Summer of Love
Beauty is subjective, but sometimes it is boring. 

Personality wins.
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How did you get to the international fashion scene?
Well, I was 18 then, everything happened through social 
networks. I contacted Elite and they told me to visit them in 
Barcelona, for us to meet so they could see me; they liked 
me and I started working in fashion. I appeared in Models.
com the first weeks, where they named me the new face, 
they my agency sent me to Milan where I did both Emporio 
and Giorgio Armani shows among others, working at the 
Armani showroom too for like three months. Then an agency 
booked me in New York, everything happened really fast.

Nowadays, lots of models (both male and female) arise 
thanks to social networks such as Instagram, discovered 
by agencies thanks to the amount of likes or followers 
they have, more than for if they are valid for the work or 
not. What is your opinion about it? What do you think 
that makes the perfect model?
It is true that social networks have been highly relevant in 
that sense for some years now; I use Instagram a lot, most 
of all as a tool to self-advertising, as many other people do. 
I think is normal that agencies look for girls and boys that 
have plenty of followers or likes; influencers or famous peo-
ple in Instagram that may find more jobs and collaborations 
with high-fashion brands than normal models. Talking about 
the perfect model… I think being natural helps a lot; being 
yourself. I don’t think genetics are everything, you must be 
self-confident, have an attitude and be strict regarding your 
diet. Not smoking nor drinking… It helps your body and ge-
neral appearance to look good and, when it comes to a cas-
ting, for example

If your model career starts in Milan catwalking for Giorgio 
Armani, your future in fashion is sure to be a success. Federico 
Dorcaz, Argentinian-born, talks to our editor on his origins, the 

new modus operandi at model agencies and the close relationship 
between music and fashion.

F E D E R I C O

By Daniel Albericio

D O R C A Z
Interview to::
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Models’ lives are associated to endless parties full of 
glamour. What is true in this general belief?
I must say that is true almost everytime! We are invited to 
parties almost every day for us to go all together, everything 
is free; we are driven to dinners and events constantly.

Getting into personal issues, how do you feel with your-
self? I mean, loads of models, both male and female, 
affirm they were the ugliest ones in their class, or that 
they were too boyish or suffered bullying. Do you share 
any experience of this kind?
I have always been really self-confident, but it is true that 
when I was a teenager I was not that ugly boy or very 
different to what I look like nowadays. My classmates never 
laughed at me. But lots of times at school, when the teacher 
asked what we wanted to be as an adult, I always answered 
that I wanted to be a model and singer, something that 
could cause some laughs, yes, even the teacher laughed! 
She always finished the conversation the same way, telling 
me to stop dreaming. I remember that once, when she asked 
the same question and we had to write down our answers, I 
wrote the same answer and she, in front of all the class said 
“yeah, and an astronaut too”, meaning she did not belief in 
me. But well, I do not allow anyone to tell me what I can or 
cannot do in my life. I think that with hard work, sacrifice 
and illusion one can achieve anything they want.
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Music and fashion have always gone hand-in-hand: fas-
hion films’ soundtracks, ads, runway shows… In your 
case, how do they influence each other? What was befo-
re, fashion or music?
For me runway shows were first, were music is played and 
gives that special touch to the catwalk. Well, let’s say that 
with no music, fashion would be really boring.

If genetics would not have been so kind to you, what would 
you choose as your dream career? Apart from music, of 
course.
I think I would have gone for sports. I played football from 3 
to 18 years old; that was my life before fashion. I don’t know, 
maybe being P.E. teacher could have been cool if I hadn’t 
chosen music and fashion.

Talking about genetics: models, normally labelled as 
“perfect bodies”, sometimes claim about excessive re-
touching in their pictures. Nowadays, fashions walks 
in the direction of naturality and freshness as the main 
thing, but do you think this is the future of the industry 
or that, on the contrary, it is just a trend?
Of course, I think that, the less you photoshop a picture, the 
better it is, as it shows ourselves as we really are. For me it 
is not just a trend, but something that will lead the way in 
fashion for the years to come. Or at least that’s what I hope!
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The teenager, who is identical to her mother (we 
could perfectly call her “mini-Cindy”) has landed 
on the catwalk of every Fashion Week, fascinating 
everyone. 

Already in her 16, Kaia can show off after her debut, ca-
twalking for Calvin Klein (thanks to Raf Simons), opening 
the Alexander Wang show and closing Marc Jacob’s. The 
presence of the young model was felt also in European 
runways: Burberry in London; Prada, Moschino or Fendi in 
Milan and Valentino, Saint Laurent or Chanel in Paris, are 
just a few examples of the upcoming career of this newco-
mer to the industry.

Of course, we cannot forget that Kaia was part of the cas-
ting at Versace, sharing the runway with her mother and 
other renowned tops in a show that was honoring Giani 
Versace in the 20th anniversary to his death.

Lots have said that Kaia Gerber has dethroned the Ha-
did—Jenner clan and other figures that has arrived in the 
fashion industry in the last years, being named as next su-
permodels, but being surrounded by controversy, most of 
all when it comes to critics or comments who affirm they 
were famous just for being “someone’s daughter”.

It came with no surprise as the public appearance of model Cindy 
Crawford and businessman Rande Gerber’s daughter was like an 

earthquake that had really high expectations.

By Paula Albericio

However, there is something in Kaia that may make us think 
and affirm her career is just beginning and that her future 
in the industry will be absolutely awesome. She is a loyal 
and marvelous copy of mother Cindy Crawford, but her face 
may be sweeter and softer that her mother’s, and a presence 
that, without losing sensuality, is less aggressive than that 
of other colleagues.  

And we cannot forget that she has the best mentors! If her 
mother is a great example for her to follow, it seems that 
Naomi Campbell is another teacher. Can you imagine those 
lessons on posing or catwalking that Kaia may be receiving 
from the “Ebony Goddess”?

Editors, photographers, casting directors, designers and 
cool hunters; everyone love Kaia Gerber, one the most beau-
tiful faces we have seen on the runways this season but, 
also, someone who is called to be one of the best models in 
fashion history.

She does not have the curves her mother is famous for but, 
thinking she is just 16, and that she is one of those beauties 
that know no end, that domain on the runway and how 
cameras love her… I mean, Kaia Gerber in the new face of 
fashion and, undoubtedly, she is here to stay.

Fashion’s new face
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Harina

How is Harina Madrid born?
Harine is born necessarily as I need to reinvent myself 
to overcome the crisis. Some publications do not pay 
anymore for collaborations and other reduce the budgets 
down to a 40%! So I had to do something. Analyzing what 
I could do, I realize there’s an area of the business to 
develop in Spain, that of bread, healthy food, places to 
have a good breakfast (using “breakfast” and “heathy food” 
as the key). Harina launches September 2009 forbidding 
smoking in their space, when the anti-smoking law was not 
even established. Lots of experts stated it was a wrong 
approach to the business or even that its first location 
in Plaza de la Independencia. Well, now we are the most 
copied business in Spain, we have a great philosophy and 
we are a light for the industry.

Fifteen years collaborating with press, producing articles on deco and 
gastronomy, but the crisis in 2008 hits the industry. After some meditation 
on what to do next, bakery and quality breakfasts are the key. We talk to 

Carmen Baudin, Harina Madrid’s alma mater, about the present and future of 
a healthy business.

By Paula Albericio

Interview to:

M A D R I D
Carmen Baudin Pichardo, Harina 

Madrid’s alma mater
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What’s that philosophy about?
Our products are highly feminine, but now it seems that 
more and more men are addicted to us! Cakes, sweets, 
bread with traditional recipes, with natural ingredient, with 
no preservatives. With flavors that remind us to our own 
houses, to our grandmas. Salads or juices made naturally. 
The idea is to care ourselves on a healthy diet.

What makes Harina Madrid different from other 
restaurants? 
It is the ingredients we use, the traditional way we cook, the 
feminine character I mentioned before and that we have our 
own bakers to make our products.

How do you choose the menu?
It is divided in two parts: breakfasts and afternoon snac-
ks, and meals. The breakfast is famous for including fruits, 
hydrates and proteins. Ecologic coffee that may come with 
soy, almond or coconut milk… And fruits as you can imagine: 
juices, salads… Meals are meant to be soft and healthy. Sa-
lads with just vegetables, with proteins or maybe legumes; 
we satisfy every need. Also roasted proteins or even smoked 
as chicken or salmon contribute to a healthy diet. Afternoon 
snacks look at our cakes, cooked with ecologic husked spelt 
flour or our famous mint lemonade.

How are the clients at Harina Madrid? 
We get to clients of all types and ages. Whenever they 
want to stay fit and are interested in our philosophy were 
the natural and healthy are they key. We love that children 
choose Harina to have their breakfast, or that old people 
come from far away just for our bread as it tastes like the 
ones they ate when they were younger.

Is there any interesting or funny anecdote to tell our 
readers?
The first years NO ONE knew what dough was and eating 
salads was just “a women issue”. Some days in the afternoon 
there weren’t any men! Now, they are even more than wo-
men and people even know what dough is.

Any new project in mind?
In February we opened a new store in Calle Velázquez. Now 
we have to make it known.

Harina, from Madrid to the world?
From Madrid to the world? Well, we have not thought about 
it yet, but we never say never. At Harina Madrid we live day 
by day.
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October 16th is te Bread World Day



Printed jacket, sheer roll-neck jersey and long crystal 
earrings, all by MATÉRIEL TBILISI.

Photographs by JOSEPH LALLY      Styling by ALTORRIN MCINTYRE      Words by DANIEL ALBERICIO
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Icon during the supermodels boom in the 
90’s, Brandi Quiñones stars in an edit with 
no precendents in our pages in which being 
natural is the key.
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White shirt and embellished gold earrings, 
both MATÉRIEL TBILISI.
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Green leather blazer and gold and green earrings, both MATÉRIEL TBILISI.
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Oversized metallic stripped shirt and crystal earrings, 
both MATÉRIEL TBILISI.
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Model: Brandi Quiñones (K-MANAGEMENT). Make-up: Cheyenne. Hairstyling: Katy Quinn

Racial beauty, exotic, mixed raced (half Puerto Rican half 
Sicilian) that was not understood by editors in the 90’s, 
decade when Brandi worked on the beginning of a 25 years 
career which does not see its horizon yet. Coetaneous 
of icons such as Naomi Campbell, Yasmeen Ghauri or 
Beverly Peele, she can show off as she was Karl Lagerfeld’s 
muse, being the youngest model to be Chanel maison’s 
international image for several seasons, as well as for 
Gianni Versace alongside model colleagues with George 
Michael’s Freedom hit starring for ads at his main line or 
even Versus and Atelier Versace. Perfumes as XS, by Paco 
Rabanne, had the unique face of this Amerian model on its 
ads. Undoubtedly, Brandi and the rest of the supermodel 
gang in that time were epitome of cool.

Discovered at the age of 16 while shopping, Brandi’s face 
arrived in fashion in the classic way: by a scouter while she 
was immersed in her daily routines. It was not a business of 
followers or likes on Instagram, something unimaginable at 
that time. Being a model then meant great genetics, skills in 
front of the camera and on the runway, that natural grace 
any filter or app can give you; the perfect balance between 
beauty and personality. Although that exclusive for Chanel 
may be her most famous work, it is true that Brandi’s 
portfolio contains photographs by biggest names in fashion: 
Richard Avedon, Steven Meisel, Bruce Webber, Ellen Von 
Unwerth… Brandi had style and the industry knew that.

Lucky as few, it seems that time had not run for Brandi in 
these 25 years dedicated to the industry: she continues 
with her penetrating gaze, her perfect smile and seductively 
marked features. The key? “I enjoy life and I practice yoga,” 
she has confessed on some occasion. Although some 
aspects may have changed, the truth is that there are 
several concepts that, in the world of fashion, develop at 

a much slower pace; let’s talk about racism, for example. 
Brandi is a fierce defender of diversity in this industry, she 
herself suffered discrimination of this kind in her own flesh: 
“[being a mixed race] was an obstacle; when I met with the 
editors of the most famous magazines of the time, they did 
not know what to do with me! It was pathetic.”A matter of 
being white or black, without half-tints. Our cover star did 
not give up, of course not. She was determined to “make 
them see that I would be the woman to show the world that 
diversity is important,” and she did.

And speaking of revolutions, 2016 marked the arrival of 
Maria Grazia Chiuri to the creative direction at Christian 
Dior, which was the last feminist manifesto in the world of 
fashion. As for modeling, says Brandi, it was already there, 
“it’s a women’s game! And I love it”. A few months ago, 
Christy Turlington, Brandi’s companion during the reign of 
the models two decades ago, linked financial independence 
to the authentic power of women, a shared thinking: “For 
me, feminism is the freedom to win the money you want 
without any gender discrimination.”

There is no doubt that Brandi Quiñones continues to inspire 
the industry 25 years after the start of her career. Earlier 
this year, the New Yorker confessed in another interview to 
feel fortunate for her situation, so helping others means a 
great pleasure in her day to day. Continuing to do what she 
loves is her goal today (although we do not think it has ever 
stopped being it) and Brandi, with her exotic aura, will never 
stop breaking any barrier that crosses her path.

Brandi Quiñones’ CAREER
has been everything  
BUT EASY
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Oversized metallic stripped shirt under XXL blazer and crystal earrings, 
all byMATÉRIEL TBILISI.



42  |  MADE NOW - FACES

Best jackets and accessories
 meet in this season’s 

biggest rainbow.

Photographs by EDUARDO CABRERA
Styling by RAÚL RODRÍGUEZ

M O N O
COLOR 
BLOCK



ARQUÍMEDES LLORENTS suit
over a KRALOVA shirt; VALENTINO 
bag, SANDRA PALOMAR earring 
and LEVI’S belt.

M O N O
COLOR 
BLOCK

FACES - MADE NOW  |  43



44  |  MADE NOW - FACES

NATALIA DE LARA dress under a VALERIE 
KARETA jacket; LUSH handkerchief and

 stylist’s own necklace.



HUMANA body; vintage jacket and earrings; 
ADEREZA TU CABEZA headpiece.
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PRIMAKR dress; MANDRUBB jacket; SANDRA PALOMAR earrings and MANGO sunglasses.



MOSCHINO suit; vintage handkerchief used as bra; LEVI’S belt and SANDRA PALOMAR earrings.

Model: Beatriz. Make-up: Andrea Gómez
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Coloring and 
giving texture 
to your hair was 
never so easy. But 
why showing a 
perfect result?

Photographs by SARA GARCÍA
Hairstyling by MOISÉS PÉREZ
Make-up by ROMINA ELORRIETA
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COLO
RISTA
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Long-term perfect results. Use frequently. Apply the product over wet or dry hair, give form with the fingers or a brush; 
for a natural result, dry your hair with a hairdryer.

COLO
RISTA
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Pastel color for blondes, colored or dyed hair; lasts 2-3 washes. 
Attention! This color may not be visible on brunettes.
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Vivid color for brunettes, lasts 7-15 washes. Brunette? This color will be perfect on your hair. Blonde? The color may be too 
intense and last longer than expected.
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GENTLEMAN
THE

Pieces elegant enough one does not have to worry about being 
elegant. The daily routine of the classic yet contemporary 

gentleman of today.
Photographs by RUBÉN GONZÁLEZ

Styling by DANIEL ALBERICIO
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GENTLEMAN
Blazer tied with leather belt; printed handkerchief and leather watch, all by FORECAST.



56  |  MADE NOW - FACES

FORECAST trousers and leather belt;
LEVI’S denim vest.
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FORECAST trousers, 
Nobuk belts and white shirt; 
ZARA hat.
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FORECAST suit, leather 
belts, printed handkerchief
and leather watch.
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FORECAST puffer jacket and leather 
belt; INTIMISSIMI UOMO underwear.
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Roll neck jersey by CALVIN
KLEIN 205W39NYC.
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ACCESSORIZE
We choose most desirable pieces as they are illustrated on 

paper granting every fashionista’s wishes.

Illustrations by CARLOS CARVAJAL



64  |  MADE NOW - FACES

Metallic puffer jacket, 
tee with paillettes, 

white blouse and earrings 
by MSGM.
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CALVIN KLEIN 205W39NYC shirt and jacket and ALEXANDER MCQUEEN mask.
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On the left, DELPOZO Green dress and headpice; 
on the right, MAISON MARGIELA ARTISANAL 

dress and PROENZA SCHOULER earrings.
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MARC JACOBS total look.
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RAF SIMONS MENSWEAR coat and hat.
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COUNTRYMAN
The versatility of 
basics is shown 
through the best 
styling facing next 
season.

COUNTRYMAN
St

yli
ng

 by
 K

AT
IA

 LE
ÓN

FACES - MADE NOW  |  71

Ph
ot

og
ra

ph
s b

y R
UBÉ

N G
ONZÁ

LE
Z



72  |  MADE NOW - FACES

LEE denim shirt; TIMBERLAND Green trousers; 
stylist’s own orange beanie.
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TIMBERLAND fur cap.

TIMBERLAND puffer jacket, 
sweater, cap and shoes; ZARA 
checked trousers.
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H&M tee and trousers; 
ASOS shoes.
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ZARA roll-neck jersey; STRADIVARIUS 
hat and BERSHKA earring.
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ZARA printed hankerchief.
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Both sisters, under white 
veil and embroidered headpiece,

 by BY LOLEIRO ATELIER.
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D  O  U  B  L  E 
B  E  A  U  T  Y

Photographs by SARA GARCÍA
Styling by DANIEL ALBERICIO 

Beauty is shown by Nazaret and Esther Batista, the twins 
who are doubly conquering fashion.



On the left, earring with leather pieces and, 
on the right, with SWAROVSKY CRYSTALS, 

both by DOMINGO AYALA.
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Light blue satin and emerald Green velvet 
turbans, both by SEDOMIR RODRÍGUEZ DE 

LA SIERRA.

Embellished and feathered gloves, 
by BY LOLEIRO ATELIER.
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Nazaret, with white wide leg trousers, PACO NAYA AND GISELA 
DORTA; vintage jumper; embellished gloves, BY LOLEIRO 
ATELIER; earrings by DOMINGO AYALA.

Esther, with white embellished and feathered dress, 
BY LOLEIRO ATELIER; blue trousers, BIMBA Y LOLA; 

socks, CALZEDONIA and golden sandals by SEDOMIR 
RODRÍGUEZ DE LA SIERRA.



Models: Esther Batista and Nazaret Batista 
(both OLÉ GROUP). 

Make-up: Romina Elorrieta. 
Hairstyling: Moisés Pérez. 

Creative direction: Rubén González 
and Daniel Albericio.

Both models are wearing SEDOMIR RODRÍGUEZ DE LA SIERRA 
coats combined with DOMIGO AYALA metallic and leather earrings.
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TRIP
A beautiful journey that goes from the ruckus 
of the city to the calm of the Nature.

Photographs by CRISTIAN NAVARRO
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V  E  R 
S  E  S 

Fragility, power, seduction… 
Every possible emotions are 

present in the following series of 
portraits by the Gran Canaria 

photographer. 
Come and see.

Photographs by LUIS SOSA
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Next Fall Haute Couture collection by Viktor & Rolf. Illustration by Rita Jardón
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